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ExaAMPLES OF

JaraNESE “SmAarLL & GLoBAL”

COMPANIES
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BriDGESTONE CORPORATION
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Originally a TABI (Japanese socks) company, their tire busi-
ness started out from a small division with only 20 members.
Under the name of Bridgestone, taken from the name of the
founder Ishibashi (meaning “Stone-bridge”), they launched
overseas marketing from the very first fiscal year 1931, and
have grown into the widely known tire company.
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Shimanto is a river crossing Kohchi Pref. This small compa-
ny is famous for an eco-bag made from used Daily Kohchi
newspapers based on the idea of a local housewife. Origi-
nally used as a package for local souvenir, the design caught
an American buyer's eye and spread through museums and
shops overseas.
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DeEwaAZAKURA SAKE BREWERY
R AR R AR A

Dewazakura is a Sake brewery exporting to Europe, USA,
and Oceania. They have been proactively going overseas,
and their taste is well known now at places such as AKE-
BONO restaurant in Stockholm.
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DAaAMMTRAX
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Dammtrax is a company that designs and produces mo-
torbike helmets and other riding related goods. A small
company with less than 30 staffs including part timers,
they are a truly global company holding a production
center in Asia and gathering fans from all over the world.
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There are many small and appealing companies, usually
hidden because of language barriers and low IT literacy.
But Japanese companies are faithful with high-quality
products / services, and once you build a good relation-
ship, you will be surprised at their positive business
attitudes. Let us support you go over the barriers, and
succeed business in your country with products from
Japan.
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The “Straits” series popular in the US, the “Bamboo Solid Color” series and a collaboration with NY
designer Rima. FAh'S, BIROEERE - A—/ L7 AUHTEAEDStraits 2 ) — X,
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“Winp WEAVED ToweLs” Ikeucuir Tower Co., LTD.
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Ikeuchi Towel is a small & global company
based in Ehime. Their towels became a
big hit at the NY Home Textile Show, now
popular throughout USA. Learn from Mr.
Ikeuchi who says that a small Japanese
company can go global if they keep a clear
policy.

Ikeuchi Towel is known for its “Towels
Weaved with Wind". It is a small company
in Imabari, Ehime Pref, with many fans
from throughout Japan and the whole
world. The Japanese towel industry is un-
dergoing tough market because of cheap-
er products from China and other Asian
countries, but Ikeuchi Towel has kept their
strong policy to“Pursue high quality”since
that was historically the strength of towels
made in Imabari. Ikeuchi Towel started us-
ing organic cottons in the 1990s, and in ef-
fort of creating environment friendly prod-
ucts obtained 1SO 14001 in 1999. Also in
2002 they started to weave all towels with
Wind Power, using the new Green Electric-
ity Certificate System. The subtle colors
and soft touch of their towels, and on top
their sincere company attitude, won first
prize at the NY Home Textile Show 2002.
Before then lkeuchi Towel was domesti-
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cally known only among fans who knew
by words of mouth, but after becoming a
popular brand in the US, the company was
known throughout Japan.

“I recommend other small companies to
joinoverseas exhibitions’, says Keiji lkeuchi,
CEOQ. “Not many do business as sincerely
and honestly as Japanese companies.
With just a little courage, small Japanese
companies can succeed overseas!” May a
good wind breeze for Mr. Ikeuchi and the

18 staffs of Ikeuchi Towel!
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